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DIGITAL MEDIA COMMUNICATIONS MARKETING ASSOCIATE 

Reports to: CEO 
Classification: Exempt, Full-Time
Benefits: Vacation and sick pay, health benefits, 401K match
Schedule: M-F 8:30-5:30; non-standard including occasional evenings and weekends
Salary: $45,000 - $55,000
Start Date: ASAP | On-site position only.

The Armory Art Center is a non-profit organization dedicated to delivering outstanding visual arts experiences to our diverse community. In light of an ongoing organizational realignment aimed at improving efficiency and positioning for future growth, we are currently undergoing a restructuring process that is creating exciting opportunities within our team. This newly redesigned role is intended to meet the evolving needs of our operations, allowing for significant contributions to our strategic direction. It is an exhilarating time to be part of the Armory’s transformation.

Summary
This role is designed for a visionary communicator and skilled marketer, adept in both traditional and digital platforms. Reporting directly to the CEO or designated personnel, the position is ideal for a motivated and innovative individual who is passionate about the arts and their influence on communities. 

The Digital Media Communications Marketing Associate will oversee all facets of the organization’s communications, social media, and marketing strategies. Success in this position hinges on the ability to develop and execute effective marketing initiatives, along with strong graphic design skills. The Associate will also provide customer service support, including fee collection and assistance to visitors and staff. The perfect candidate will be a collaborative team player, well-versed in promotion and fundraising, and thrive in a dynamic, positive environment.

Job Responsibilities

· Lead and support marketing and communication initiatives to enhance the Center's visibility and community engagement.
· Oversee the maintenance and development of the Center’s website.
· Collaborate with all departments to enhance marketing efforts.
· Design and produce graphics, videos, and other materials for various collateral, digital platforms, and social media.
· Coordinate the creation and distribution of email newsletters and blasts in collaboration with the CEO and department heads.
· Review and edit creative content for advertising, calls for artists, eblasts, and social media.
· Manage and curate social media content across platforms like Facebook, Instagram, and LinkedIn.
· Develop and implement a digital marketing and SEO strategy to boost engagement, membership, and revenue.
· Establish annual marketing and communication objectives aligned with the Strategic Plan, ensuring progress toward both short-term and long-term goals. Sustains a friendly, positive rapport with other staff members 
· Completes additional tasks and responsibilities as assigned.
· Fosters effective working relationships with the public, colleagues, board members, and individuals from diverse cultural and linguistic backgrounds.






Requirements and Qualifications

· An eye for detail
· The ability to meet deadlines
· Communication clearly
· Exceptional organizational skills
· Customer service skills 

Typical Qualifications

Bachelor's Degree in Arts, Marketing, Communications, Education, Not-for-Profit Organization, Business or a related field. One (1) to Three (3) years of progressively responsible experience with non-profit organizations, arts programming, and arts education. A combination of education and experience considered. Must have excellent customer service orientation and strong writing and editing skills. Working knowledge of Graphics and Photoshop, Excel, Word, Adobe Acrobat, Outlook and PowerPoint. 

Apply

Make sure you meet the job requirements and then: 
1.     Cover letter - Indicate in your cover letter  
2.     Send a current resume. 
3.     Send a list of five professional references with contact information. Send all documents as one PDF.  
(There is no relocation or interview travel stipend available for this position.) 
 
Apply 
Send resume to employment@armoryart.org In the Subject line: Digital Media and Communications        
No phone calls.  
 
NOTE!  This position is open until filled. If you are interested, send in a packet immediately.    
The Armory Art Center does not discriminate based on race, color, ethnicity, national origin, sex, age, pregnancy, sexual orientation, gender identity, religion, disability, financial status, or marital status in its programs, activities, and employment. 
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